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Distribution of Broadband Households by Leading
Broadband Countries, 2003 & 2007

Rest of

58.3
.5

0 2003 @ 2007

us
us world
Fﬁg 27.4% 328% gege
338% Korea
5.5%
Japan 0 151%
139% ‘ i -
Korea . China
12.2% China 22.9%
12.7%
2003 2007
0 20 40
>: eMarketer, 2004. 4.
2) < >: eMarketer, 2004. 4.
« 3
Connections
35,000,000
30,000,000
25,000,000
20,000,000
15,000,000
10,000,00C
5,000,000
0 A
2001 2002 2003 2004 2005 2006 2007 2008
>: Gartner, 2004. 3.
( 4) DSL
820 2002 256%
, 2008 3,320 2003
3 ((
).
2

60

80 (%)

201



19 6 2004 12
(%)
100 7.5 7.9 9.3
00 —— - : 184 175
80 — —
70 —
60 — —
50 — —
o |— 92.5 92.1 90.7 86.6 g25| |
30 [ —
20 [ —
10 — -
o . . . .
2002 3/4 2002 4/4 2002 1/4 2002 2/4 2002 3/4
I= =)
< > CCID, 2003. 10.
(  5)2002 2003 3/4
1,000
2003
sp ’ (China Telecom),
(China Unicom), (China Net-
Com) (greatwall
broadband network) ISP
1,000 , 8,000
1
TV 2
c 3 ).
2002 2003 speedy
broadband trip ,
2 10 1,500
2003 2003 9 ,
13.2
2002 187.6%
1,380 63.8%
17.7%

202



8.5 6 9
ADSL FTTP+
LAN(
PAS 90% )
' ADSL  30%
LAN 5% « 8 ).
[31. |
ADSL ’
IT
CNNIC 2003 12 31
3,089
6 12 517
20.1% , 2002
483 | 1,006
0,
ADSL , 95%
17.77% 19.26%
DSLAM 45
[3].
62.97%
|l o o

<  >:CNNIC, 2004. 1.

( 6

203



19 6 2004 12

5% 2004 1 CNNIC
. VOD, , , 500 ( )
: : 34.2% . 1,001~1,500
CP 501~1,000 16.5%, 15.6%
, 1,501~2,000
11.3% 2,000
22.4%
«C 8 ).
2004 1 CNNIC
29.2%
2 13.7%
: (10.1%)
(8.9%),
(8.4%), (8.1%)
1% « 7 )
(%)

29.2

<  >:CNNIC 2004. 1.
( 7)2003

(%)
25 ; 22.4

20 15.6 16.5

15 10.4 11.3

AN

10

AN

5

0

500 501~1,000 1,001~1,500 1,501~2,000 2,000 )
< >:CNNIC, 2004. 1.

( 8

204



SP CP

ISP ,
SP CP
ICP
ICP
ICP
, ICP . ,
, ISP, ICP -
SP CP
SP CP
2001 10 “CPN(Customer
Premise Network: ,
) ”
SP CP :
SP CP
,SP CP

205



19

6 2004 12

TV

20

2000 10 11

82

206

2000 9

2000

“ WTO

ICP
,2003 1 1

25% . 2005
35%
2006 1 1
49%
2001 1 1
14
: 49%
.1 (2002 1 1)
50%

(Metro Area Network)

WTO

Lycos Asia 2000 8

ICP

1

1

[4].

MAN



TV

u3 ”
153 11:

[5].
WTO

“g 17

.3 7

WTO

[1] CNNIC, “13th Statistical Survey on the Internet De-
velopment in China,”2004. 1.
[2] eMarketer, ‘Broadband Users in China;’2004. 4.
[3] Gartner, ‘Riding Chinas DSL Boom, Focus Report,”
2004.3. 24.
[4] bda, ‘Broadband in China 2003,” bda china limited.
[5]1 , “2003
,2003. 11.

207



	I. 서론
	II. 중국 초고속인터넷 시장환경 분석
	III. 중국 초고속인터넷 시장환경 분석
	IV.결론
	참고문헌

